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Executive Summary

Our Ministry
Foursquare Missions Press provides churches and ministries around the world with free Gospel
resources, primarily for developing nations that cannot afford basic materials to win the lost and
strengthen believers.

The Press creates, prints and ships millions of pieces of literature annually, along with providing
resources from various partnerships. These include audio, visual and other printed Gospel
materials.

Fulfilling the Great Commission
The Press is committed to the ultimate goal of fulfilling the Great Commission. We believe our
part is to resource the mission field by following the charge of the Foursquare denomination’s
founder and commit “to worldwide interdenominational evangelism.” Historically, we have
supplied dozens of ministries and denominations with free Gospel resources. Our printing ministry
alone has shipped over 165,000,000 tracts, booklets and books to 110 different countries.

A Great Omission
The mission field lacks culturally relevant Gospel materials. A large majority of churches in
developing nations either cannot afford basic materials or they are not available. The Press’
purpose is twofold: provide free materials and continually develop both indigenous & culturally
effective materials.

The lack of resources extends especially to the young. Youth With a Mission founder Loren
Cunningham is quoted as saying, “95% of all children’s Gospel resources and training go to North
America alone.” In response to the pleas from the field for children’s materials, Missions Press
created the Children’s Gospel Box, which provides a wide array of children’s resources and
training.

A Great Competition
The fields “are ripe unto harvest.” Yet, there is, in a real sense, a battle for souls. Whether it is the
King Faud Center for the Printing of the Holy Quran that prints hundreds of millions of Korans and
tracts annually or the huge printing complexes of both the Mormons and Jehovah’s Witnesses, the
competition is real and fierce.

We must provide our front lines with the best tools to reap the harvest. The United States has been
blessed financially above all other nations, but with that blessing comes responsibility.

“And I will make of thee a great nation, and I will bless thee, and make thy name great; and
thou shalt be a blessing.” Genesis 12:2

A pastor from Benin, Africa implored the Press with these words: “We have the soldiers (pastors)
who are willing to die for the Gospel’s sake. What we need is the ammunition, we need literature.”
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Current Projects Pending

The Cabecar Bible —Total cost of project — $75,000
The Press has been asked to print the very first Bible of an Indian tribe in Costa Rica. Each
Bible will cost $4 apiece. Initially we will print 20,000 Gospel of Johns @ $.75 apiece.

Cambodian Illustrated Bible —5,000 Bibles @ $6.50 apiece. Total cost of project $32,500
A full-color, completely illustrated Bible for the Cambodian people.

Children’s Gospel Box —Total cost of project per crate $7000 (average) $175 per C-G Box
Gospel Boxes are needed in many different nations. Each Box contains resourcing materials
to start a Sunday School program and enough Gospel tracts to reach 750 kids. Cost of Box
includes shipping and material training expense.

Children’s Gospel Box — Honduras —Total cost of project $35,000
The specific project is focused on sending 600 Boxes to Honduras to resource 600 small
“mini” churches that target children. Additional Boxes are needed for children’s workers
throughout Central America.

Burundi Visual/Audio Project —Total cost of project $37,000
The Press is partnering with Hosanna/Faith Comes by Hearing to produce both printed and
audio tracts in the language of kiRundi to reach illiterate people with the Gospel.

Promise Pac/Teen Resources —Total needed for the project $27,500
Partnering with the Hispanic youth group from The Church On The Way, the Press is
providing printed and website resources to 80 identified youth groups in Central America.

New Press —Total needed for the project $800,000
Missions Press needs to purchase a new 5-color press to fulfill its 5-year plan to triple
production. Currently need $375,000 to complete.

Used Books/Bible Drive —Total needed for the project $25,000
The Press collects used books and Bibles from across the United States to ship to Bible
schools in developing nations. There is a need for shipping partners.

Various Overseas Shipments —Average cost per shipment is $1,200
The Press collects used books and Bibles from across the United States to ship to Bible
schools in developing nations. There is a need for shipping partners.

One Million to Indonesia —Total needed for the project $59,100
Partnering with 12,000-plus church movements in Indonesia, the Press will provide a million

pieces of evangelism and discipleship literature.

(A full description of each project is available upon request.)
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Ministry Highlights

1981 Karl and Leona Williams, responding to the cry from the mission field for free Gospel
literature, rent a small garage in Downey, CA. and begin on a used one-color press.

1995 Reached the 100,000,000 piece of free literature.

2001 Move facilities to Norwalk, CA.

2004 Prints and ships the 150 millionth piece of literature for the mission field.

2006 Press Co-Founder Leona Williams joins husband Karl in glory. The Press sends out their
1500th Children’s Gospel Box.

2008 Move to Anaheim, CA. Begin new resource ministry to youth workers to reach teenagers
in Central America.
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The Press Today

The Ministry
The purpose of Foursquare Missions Press is to resource (and train how to effectively use
these resources when needed) the church global, focusing on “developing” nations.

To accomplish this purpose, the Press creates, prints and distributes millions of pieces of
Gospel materials annually. It partners with other resource agencies to provide other printed,
visual and audio materials.

Since 1981, the Press has printed over 165 million pieces of literature for 110 countries in 51
languages.

In addition, the Press has created programs specific to resourcing and training children’s and
youth workers in over 25 countries — an estimated 2,500 workers.

Strategically partnering with many other Christian organizations devoted to spreading the
Gospel worldwide, the Press operates with a heart for the lost and a passion to strengthen the
saved. Founded by the late Karl and Leona Williams, the Press is headquartered in Anaheim,
California.

The Opportunity
Historically, the Press has resourced primarily the Foursquare movement around the world.
This is an incredible network of tens of thousands of churches in over 140 countries.
However, throughout the years, the Press has resourced other denominations, churches and
ministries. The Press is, in the words of Foursquare founder Aimee Semple McPherson,
“Dedicated to worldwide interdenominational evangelism.”

Ultimately, the Press working with the local indigenous leaders provides an opportunity for
all peoples to read, hear and see the message of Jesus Christ in their own language.

The Strategy

* Print various tracts, booklets and books in 51 different languages that win the lost and
strengthen the saved.

* Collaborate internationally with ministry partners to expand the type of resources needed.

* Equip field personnel with training (when needed) as to how to most effectively utilize the
resources.

* Partner with U.S. and Canadian churches to provide all of these resources, shipping and
training, free of charge to the Field.

» Work closely with missionaries and National Leaders to continually create new and
culturally effective materials.
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The Partnership
A large majority of churches on the field cannot afford even basic Gospel materials. They
struggle to keep their doors open and, when possible, pay their pastor. Gospel materials are
necessary tools that either do not exist in their country (we often develop them) or are too
expensive to purchase.

Therefore, the Press seeks to partner with various churches, foundations and individuals for
the purpose of providing all of their materials free of charge.

We are unique in that we continually “customize” materials acutely aware that “one size does
not fit all.” Though this increases cost, our ability to develop new material specific to a
region, or our eagerness to translate into new languages, makes our materials, more culturally
sensitive, and therefore more effective.
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Our Mission and Vision

To produce culturally effective Gospel materials, free of charge, for the mission field.

Ministry Emphasis Core Values
* Soul-Winning * Quality Product
* Discipleship * Free to the Field
* Leadership Training * Culturally Relevant
* Partnerships * Good Stewardship
* Children/Youth * Provide where most
needed
Vision
For the mission field... For every church in the US...
* Free materials where most needed * Free materials for mission efforts
* Partnership to create the most relevant, * Free materials for new churches

culturally sensitive literature
* Support prison, military chaplains
 Stimulate children/youth evangelism
and training » Materials available to reach community
(while supporting foreign field efforts)
* Provide materials for local and

nationwide evangelism * Produce testimonies, authorships to
uniquely stimulate evangelism and
* Provide literature for leadership discipleship

training and new believer follow-up
* Motivate adults and children to become
involved in the worldwide missionary
effort
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Key Results

Stimulate and Resource Worldwide Evangelism

With Press tools ranging from a simple tract to the JESUS Film for Children, we estimate
conservatively over 200 million* men, women and children have read, heard or seen the

salvation message in their language since 1981.

Stimulate Spiritual Development for New Believers and Future Current Leaders

Over 25% (40 million-plus pieces) of all our materials have been produced to assist the new

believer, train young leaders and provide resources to pastors/leaders.

Creation of New Literature

The Press uniquely produces new, indigenous literature in response to a specific need from
the mission field. Dozens of new products are created in partnership with international

leaders.

Reach into Closed Areas
“Paper missionaries” can often reach into regions closed
to the Gospel. The Press has partnered with dozens of
ministries to send tons of materials into Muslim and
Communist countries.

Stimulate Children and Youth Evangelism and Discipleship
The Children’s Gospel Box and Teen Promise Pac
programs are designed not only to resource, but train
local workers. Over 2,500 workers globally have been
impacted since 2002.

Partnerships for Distribution
The Press, besides partnering with the global network of
Foursquare churches, resources many other
denominations, local churches and parachurch
organizations.

Partnerships for Resources
Mission Press utilizes the materials and resources of
many different groups, including the JESUS Film
Project, E3 Resources, Faith Comes by Hearing,
International Bible Society, Lukens Bible Stories and
many more.

Cost Effectiveness
Through the use of many
volunteers, rent-free
space, and other cost-
saving measures, the
Press can put the
salvation message into
the hands of the unsaved
for less than 5 cents.
The Press also gives the
new believer, young or
old, the opportunity to
grow strong through
study for a quarter.
Because of this low cost,
materials can be
produced by the millions
and given away for free
to provide workers on
the ground something
that clearly
communicates both
textually and visually the
Gospel message.

*Based on numerous conversations with workers on the field, literature usually is passed from one person to another
and within the family. One African missionary told us he believes that one tract reaches on average 5 people.
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Exhibit A

Examples of Our Resources — Printed

We currently offer 72 different types of evangelistically-oriented tracts/booklets in 51
languages for adults, children and teens. Below are examples from 10 different categories.

To see the entire piece, visit our website at www.foursquaremissionspress.org.

For Adults
This 16-page illustrated booklet is one of the most
distributed and effective evangelistic booklets in the world.

For Specific Countries
This full-color 33-page booklet is considered the most
effective evangelistic literature in Cambodia. Written and
created by Cambodians in collaboration with Missions
Press.

For Teens
Specifically for teens, this 16-page tract, created by a
missionary in England, has won thousands to the Lord.
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For Children
A full-color 24-page booklet originally created for the
JESUS Film for Children, has been translated by Missions
Press into 10 languages.

For Specific Region and Religion
Both of these pieces were created in collaboration with
experts to reach Muslims in Africa and the Middle East.

For Discipleship and Leadership Training
We currently offer 16 discipleship and leadership books
and booklets in many different languages.

For New Believers
One of the very best workbooks to give a new Christian.
Translated into dozens of languages, it continues to be a
favorite of missionaries and National Leaders.
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For New Believers — Children
Written by children’s expert Dr. Mary Lou Canata, this
book offers an interesting, easy to follow, interactive 6-
week basic lesson for the new believer.

For Discipleship
The entire Gospel of John and the Book of Acts is included
in these 54-page interactive workbooks. The Way of
Discipleship takes the believer deeper into their faith.

Donated/Purchased Bibles and Books
We often purchase Bibles or include donated Bibles and
doctrinal books in our literature shipments. An ongoing
Bible/Book drive is currently underway throughout the
United States.
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Examples of Our Resources — Visual/Audio

Here are some of the resources that we use to augment our literature.

JESUS Film for Children —- DVD
One of the greatest visual/audio tools to reach children.
Campus Crusade created the original JESUS Film using
child actors to tell the story from a child’s perspective.
These same actors give the audience the opportunity to
receive Christ at the end of the movie.

Faith Comes By Hearing — Proclaimer
The Proclaimer is a digital player dedicated to playing
God’s Word in the local heart language. It was developed
primarily as a playback device for the poor and illiterate
who may not have any other source to hear God’s Word.
The sound is digital quality and loud enough to be heard
clearly by groups as large as 300. The battery will play for
15 hours and can be recharged enough times to play the
entire New Testament more than 1,000 times. An installed
microchip contains Scriptures in the heart language, and
will not erase or wear out from frequent playing.

Lukens Bible Flannels
Even in this digital age, felt visuals continue to provide a
quality visual experience for children and an effective tool
for teachers. Lukens is the most comprehensive Bible story
flannel producer.

Various Children’s Resources
Whether it is the Bible Cloth from the Southern Baptists or
the big EvangeCube from E3 Resources, we are looking for
the best tools to win the hearts and minds of tomorrow’s
leaders.
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Exhibit B

List of Resources & Partnerships
Current and active partnerships including the following:
* Hosanna/Faith Comes by Hearing — Audio New Testament

» Campus Crusade/The JESUS Film Project — DVD for children

Lukens Bible Flannels

* Tia Linda Ministries — Children’s curriculum & training
* International Bible Society

* E3 Resources — Children’s Resources

» Foursquare Missions International
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Exhibit C

Our resources have been sent in 51 languages to reach 110 countries.

Albania

Bahrain
Botswana
Cambodia
China

Croatia

Ecuador

France

Ghana

Guinea
Honduras

Iran

Jamaica

Kenya

Malawi
Mauritos
Namibia
Nigeria
Paraguay

Rep. of Central Africa
Seychelles Islands
South Africa
Sudan
Tajikistan
Trinidad/Tobago
United States
Virgin Islands
Zimbabwe

Argentina
Belize
Brazil
Cameroon
Colombia
Cuba

El Salvador
French Guiana
Greece
Guyana
Hungary
Iraq

Japan

Korea
Malaysia
Mexico
Nepal
Pakistan
Peru
Romania
Sierra Leone
Spain
Swaziland
Tanzania
Turkey
Uruguay
Western Samoa

Armenia
Benin
Bulgaria
Canada
Costa Rica
Czech Republic
England
Gambia
Grenada
Haiti

India
Ireland
Jordan
Liberia
Mali
Mongolia
Nicaragua
Panama
Philippines
Russia
Singapore
Sri Lanka
Switzerland
Thailand
Uganda
Vanuatu
Zaire
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Australia
Bolivia

Burundi

Chile

Cote d'Ivoire
Dominican Republic
Fiji

Germany
Guatemala
Holland
Indonesia

Israel
Kazakhstan
Luxembourg
Martinique
Mozambique
Niger

Papua New Guinea
Puerto Rico
Rwanda
Solomon Islands
St. Vincent
Tahiti

Togo

Ukraine
Venezuela
Zambia



Exhibit D

A Few Words from the Field
Africa
“The Pastors love your materials. We are using them every week in evangelism. You might
not appreciate how much you have helped the work in Sierra Leone.”

Rev. Peter Kargbo
National Leader, Sierra Leone

Asia
“One of our great partners is Missions Press. Right now, we claim 100,000 church members.
The Press has sent us 100,000 booklets* and I believe that we can say there is almost a one-
to-one conversion ratio between tract and convert.”

Ted Olbrich
Missionary, Cambodia

Europe
“Just wanted to thank you again for the great job you did on the tract. We have already
given away 800 of them, so the Word is going out. Keep on printing, souls are waiting for the
only answer to life & death.”

Dan Chesney
Evangelist, England

Latin America
“Those of us that can get this material so easily should experience just once the opportunity
to see how your literature is like gold in the people’s hands.”

Sally Frostad
Missionary, Mexico

United States
“A woman visited The Hope Center to get some help. She acted very rough and arrogant to
our staff. As she was sitting in our lobby, she picked up the tract titled The Lonely Lady. As
she read it, she began to weep and her whole demeanor changed. She just melted and
softened completely toward those helping her.”

Karen Storz
Director, Hope Center Food Pantry
New York, NY

*Since this quote, we have sent Ted an additional 200,000 of these booklets
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Exhibit E

The Children’s Gospel Box (for children ages 5-12)

Starting in 2002, the Children’s Gospel Box began resourcing and training children’s workers
living in developing nations.

The program was initiated from the constant cry for children’s Gospel materials by the mission
field.

Each Box contains materials such as Lukens Bible flannels, the JESUS Film for Children,
wordless book and bracelet, various visuals, EvangeCube, curriculum and evangelistic and
follow-up tracts/booklets.

Most importantly, each Box is only given out after a children’s worker receives training on each
of the Box’s components and experiences a real “hands on” children’s rally.

Since its beginning, the C-G Box program has trained some 2,500 children’s workers in over 25
countries.

On confirmed salvations, we have seen an average of 7 children saved through each Box.

The Promise Pac (for youth ages 13-21)

After the success and effectiveness of the Children’s Gospel Box, the Press researched the
specific resource needs of youth workers. Promise Pac leaders interviewed 80 youth pastors
from three Central American countries to ascertain resource needs.

The Promise Pac is a response to that need. Teenagers around the world respond to a specific
type of literature. We are currently endeavoring to create more such literature. Additionally, the
increasing use of the Internet has challenged us to create a website that links youth pastors
together and provides them additional resources. The initial pilot program was initiated in 2008.
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Exhibit F

Management and Board
Management

Bob Hunt, Director
Former pastor, non-profit director and businessman, Bob has been the Director of the Press since 1997.

Michelle Buck, Assistant Director, Administration
Former associate pastor, Michelle oversees all administration and assists with the Children’s Gospel Box.

Cyndi Pollard, Assistant Director, Development
Former principal and executive pastor, Cyndi oversees volunteer recruitment and donor development.

Mary Lou Canata, Children's Resources Coordinator
Dr. Canata, a volunteer, was the National Children’s Director for the Foursquare Church and now leads the
Children’s Gospel Box ministry for the Press.

Fred Horner, Asia Coordinator

Fred is a former missionary to the Philippines and Asia Regional Coordinator for Foursquare Missions
International. He is a volunteer. He oversees resource coordination in the Asia region.

Sheila Ransford, Latin America Coordinator
Sheila was a missionary for 26 years in Chile. She coordinates the Latin America region for the Press.

Board

Rick Danna

Rick is the senior pastor of the Cornerstone Church in Anaheim, CA.

Mike Faulkner

Mike is the son-in-law of Press Founder Karl Williams. He is a business man.

Geoff Nelson

Geoff is an Assistant Vice President and Director of Human Resources for the Foursquare Church.

Larry Jameson
Larry is the senior pastor of Lifegate Foursquare Church in Paramount, CA.

Bob Hunt

Bob is the Director of Missions Press.

Page 19 of 24



Exhibit G

5-Year Plan
Looking Back
In 2000, we established five goals to provide the main ministry thrust of Foursquare Missions
Press. These goals were critical in our growth, leading, for example, to the establishment of a

Children’s Gospel Box.

At Foursquare Missions Press, we believe it is important to be accountable to our supporters
in regard to our past, present, and future. We take very seriously the stewardship of these
gifts, which have doubled over the last nine years. We now operate on approximately
$600,000 per year. We have two full-time staff; seven part-time staff, and numerous
volunteers who produce annually more than five million tracts, booklets and books (more
than 160,000,000 since 1981). Our production also includes the Children’s Gospel Box
ministry (nearly 2000 C-G Boxes since August, 2002).

We know that the Lord has given to us vision as well as provision. We are extremely grateful
to the many churches and friends that have been faithful to the prompting of the Holy Spirit
to partner with us. “To God Be the Glory Great Things He Hath Done.”

Looking to the Present and Beyond
The Lord is stirring us again, giving fresh vision. We sense that His main encouragement is
that we take this ministry to another level. In the prayerful words of Jabez in I Chronicles
4:10, we are to “enlarge my (our) territory.”

We believe that God’s heart is to give every one of His faithful servants on the mission field
the tools they need to bring in the harvest of souls and to feed His sheep. These tools may be
evangelism and discipleship literature, used Bibles or other books, children’s resources, or
materials for teens. And these tools must be available to those on the field laboring in the
middle of the harvest. Just as a Cambodian farmer cannot afford a new tractor, neither can a
Cambodian pastor pay for Christian literature and resources. We must provide them the
tools they need free of cost.

This was the original vision of Foursquare Missions Press founders, Karl and Leona
Williams, who acted on the directive of Foursquare’s founder, Aimee Semple McPherson, to
be “dedicated to the cause of interdenominational worldwide evangelism.”

The Press will continue this legacy of giving materials to various ministries and churches that
are in need and effectively preaching the gospel. However, because of our historic
partnership with Foursquare Missions we have direct access to more than 140 nations, from
missionaries and regional leaders to local pastors and children/teen workers.

We sense that the Lord is directing our focus to seven key goals for growth in the next five
years:
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Seven Goals for the Next Five Years

# 1 Tripling our annual production of literature from 5 million to 15 million

To put it in ministry terms, we want to
triple the number of souls saved, believers
discipled, and leaders raised up. We have
identified strategic regions and are in the
process of developing appropriate
materials and strategies:

* Increasing shipments to Africa, especially
the poorer French-speaking nations

* Increasing shipments to Asia, especially
nations such as Vietnam, Cambodia, Thailand, and Philippines

* Increasing shipments to Latin America for large scale evangelism and necessary
follow-up materials

» Expanding our follow-up literature ministry with more in-depth training booklets,
correspondence courses, etc.

#2 Tripling our outreach to the most difficult and unreached regions of the world

The Press will continue to get materials to closed and semi-closed countries such
as Israel (Palestine area), Tajikistan, Vietnam, Myanmar, and Iraq. Our goal is
to expand to countries such as Mongolia, Turkey, and Iran through highly
specific, culturally relevant literature:

» Continuing to work directly with the “underground” leaders and missionaries to
create, print and distribute new materials

* Creating new partnerships with leaders and ministries who touch the unreached
but lack relevant resources

» Continuing to translate existing materials into new languages, and creating new
materials in partnership with local leaders/missionaries

» Creating children’s materials specifically for these nations and adapting the C-G
Box Ministry where possible, and continuing the successful partnership with
JESUS Film Project
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#3 Tripling the number of children’s resources (Children’s Gospel Box Ministry) sent to
developing nations

Some estimate that 95 percent of children’s
resources and finances go to benefit North
American children. We must greatly
increase our efforts to the rest of the world,
especially the poorer nations:

* Creating and distributing 2,400 Children’s
Gospel Boxes each year

» Seeing at least 30,000 salvations each year
among those who receive the literature

» Training and providing resources for 5,000 children’s workers each year from
developing nations (We want to have all the C-G Box training and various
materials accessible from our Website; using various “coaches” to help individual
churches do children’s ministry.)

# 4 Creating new literature resources and training to reach teenagers around the world

One of the largest growing segments of the world’s population is teenagers, and
we want to increase our teen-specific resources:

» Creating a resource and training ministry like the Children’s Gospel Box for teen
leaders

» Creating unique teen literature/message access via the Internet
» Partnering with youth groups across America to link with youth groups/leaders in
developing nations
# 5 Becoming the nationwide leader in exporting used Bibles and Christian books to
churches around the world

We annually send over 1,000 used Bibles and other books to Africa, the
Caribbean, and Philippines. Hundreds of Bible schools in these regions
desperately need materials, and we want to increase our support by:

* Sending more than 10,000 Bibles and other books annually

» Working with publishing companies and Christian schools to facilitate their
donation of materials
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#6 Creating dozens of new tracts and booklets to reach specialized ministry needs

The Press desires to partner with ministries to reach people in all walks of life:

» Creating and distributing tracts to reach the homeless, addicted, and other “street”
people

* Creating tracts/booklets to reach Native Americans and other ethnic minorities
» Creating tracts for U.S. churches to reach local non-English speaking people from
other countries (The world is coming to America — we cannot communicate if we

do not know their language. Warm, friendly tracts in people’s “heart” languages
would help us evangelize.)

#7 Playing a leading role in prayer for missions

Critically important to our 5-year plan
is prayer. We have created a chapel in
our facilities that is devoted to prayer
for missionary efforts. This includes
prayer for the entire Foursquare
family and other ministries. Our
efforts will be directed to all nations:

» Linking intercessory groups together
throughout the nation

» Communicating to our missionaries, national leaders, and pastors that we are
praying for them

» Using technology to link prayer groups from various nations

» Praying that the printed Word will reach millions and set them free
How can we achieve these seven goals in five years?

1. We will need more equipment.
We must have a new press if we are to increase production. Our two current presses are
limited. The press we need costs approximately $850,000 and will alone triple our production
capabilities. We also need a folding machine that will cost approximately $60,000.

2. We will need more space.

Our current facility is close to capacity; with a new press and a growing “used Bible/book
distribution center,” we must have additional space.
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3. We will need more staff and volunteers.
We run “lean and mean,” but we must hire additional personnel to reach our goals. We also

want to provide more opportunities for people to volunteer.

4. We will need more funding.
Tripling production will mean additional costs. We must increase and expand our donor base

both within and outside the Foursquare family. More than two thirds of the U.S. Foursquare
churches currently do not give to our ministry. We hope to increase contributions from
Foursquare churches through more effective communication.

5. We will need more prayer.
Putting together a volunteer prayer team that is linking with other prayer groups nationwide
will supplement our staff prayers. We are convinced that our ministry effectiveness is
directly linked to prayer. Our hope is to have intercessors praying throughout our facilities

every day.

If you'd like more information about Foursquare Missions Press, including a short video,
please visit our website at www.foursquaremissionspress.org
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